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DISCLAIMER AND/OR LEGAL NOTICES: 

 

 

 

The information presented herein represents the view of the author as of the date of 

publication. 

 

Because of the rate with which conditions change, the author reserves the right to alter 

and update his opinion based on the new conditions. The report is for informational 

purposes only.  

 

Whilst every attempt has been made to verify the information provided in this report, 

neither the author nor his affiliates/partners assume any responsibility for errors, 

inaccuracies or omissions. 

 

Any slights of people or organisations are unintentional. If advice concerning legal or 

related matters is needed in any way connected with this publication, the services of a 

fully qualified professional should be sought.  

 

This report is not intended for use as a source of legal or accounting advice in any way. 

You should be aware of any laws which govern business transactions or other business 

practices in your country and/or state. Any reference to any person or business 

whether living or dead is purely coincidental. 
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Introduction: Why Most AI Content Sounds Like Everyone Else 

 

If you've spent any time in the MMO arena lately, you will have seen it. The same tired 
phrases and hyped-up promises. The same "crush it" and "level up" language means 
absolutely nothing. 

Many marketers treat AI like a vending machine. They punch in a request, grab the 
output, and push it out into the world without a second thought, resulting in generic, 
soul-less content that blends the sea of common “slop”. 

It’s not AI that’s the problem. It’s how people use it. 

When you treat AI as no more than a content factory, you get pumped out 
factory-quality results. When you think a bit and treat it as a strategic partner, 
something that helps you think, plan, and refine, things look a bit different. 

This report aims to show you how to use AI as a filter that eliminates the hustle-slop 
before it ever touches your audience. You'll learn how to vet product ideas, decode 
what your audience actually needs, and maintain a voice that sounds like you, not like 
every other marketer who discovered ChatGPT last week. 

Let's be straight here: your audience is exhausted. They know generic AI content from 
a mile away, and they're pissed off with it. To stand out, you need to build something 
better. 
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Module 1: Get Past the “Vending Machine” 

The Problem with Isolated Outputs 

Most folk use AI backwards. They’ll ask for half a dozen 
product ideas, jump on the first one that sounds decent, 
and away they go. They’ll request a quick email, slap it 
straight into their autoresponder, and hit send. 

This naive approach treats AI like a vending machine. 
Submit a request,  get a product fast, you walk away. It 
may appear to work on the face of it, but doesn't tap 
into what makes AI valuable. 

The real value comes when you start using AI to shape your direction. You're not 
looking for a finished piece of content yet. You're looking for help with thinking 
through your strategy before you commit to it and go all in. 

From Output to Direction 

Bring AI into your decision-making process early and see the difference. Instead of 
saying, "Give me half a dozen product ideas," explain the idea you have in mind, the 
avatar it's meant for, and the problem it needs to solve. 

It then understands the context behind your thinking and responds differently, letting 
you know if your idea is strong enough to stand on its own or needs a sharper angle. 
It highlights where your promise feels vague or where the outcome isn't clear. 

This creates a dialogue to sharpen your thinking instead of just handing you a generic 
list. Your direction becomes more focused because you're building with something 
that sees patterns you don't have time to notice. 
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What This Looks Like in Practice 

Say you're considering launching a product about using AI for affiliate marketing. 
Most would ask it to create a product outline and jump straight into the writing. 

Share your thinking with AI first: 

"I'm considering a product that teaches affiliate marketers how to use AI to write better 
product reviews. My audience is primarily newbies who struggle to make their reviews 
stand out from the generic ones already ranking. I want this to focus on substance over 
keyword stuffing. Does this idea have enough of a unique angle, or is it too similar to 
what's already out there?" 

It will evaluate your idea against the landscape. Might tell you the angle’s solid but 
needs to emphasise a specific framework. Or it might flag up your audience's real 
problem isn't writing reviews; it's choosing products worth promoting in the first 
place. 

This way you get clarity before you blow your time away aimlessly. 

 

Module 2: The Anti-Hustle Vetting System 

Why Vetting Matters More Than Volume 

The MMO space is drowning in products that sound identical. Same promises, same 
language, mostly the same underwhelming results. Most of these products fail 
because nobody pressure-tested the idea before building it. 

Vetting your product ideas through AI helps find the weak points in your concept 
before your audience does. Doing the groundwork to make sure your product actually 
stands out instead of just hitting and hoping. Due diligence really. 
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The Pressure Test: Finding Soft Promises 

A soft promise is one that sounds good but means nothing. "Make money faster." 
"Get more traffic." "Boost your income." These phrases are everywhere because 
they're easy to write and appeal to pain. They're also pretty much meaningless. 

When you vet an idea through AI, you're looking for these soft spots. Share your 
product concept and ask AI to highlight where the promise feels vague or where the 
outcome isn't specific enough. 

Example: 

You're planning a WSO about building email lists using solo ads. Your pitch is: "Learn 
how to build a responsive email list fast using solo ads." 

You ask AI: "Does this promise feel specific enough, or is it too vague? What would make 
this stand out from the dozens of other solo ad products already available?" 

It might tell you that "responsive" and "fast" are subjective terms that don't mean 
anything concrete. May suggest reframing the promise around a specific outcome; 
like "building a list of 500 engaged subscribers in 30 days" or "vetting solo ad vendors 
to avoid bot traffic." 

You might have just saved yourself from launching another forgettable product. 

Evaluating Demand vs. Effort 

Not every idea’s worth your time, even if it sounds good on paper. Some products 
require massive effort for minimal return. Others align perfectly with your current 
momentum and audience needs. 

AI can help you evaluate multiple product ideas by weighing them against practical 
criteria: 

●​ Demand: Is your audience actively asking for this, or are you guessing? 

    © Neil Spruce                                      neilspruce.com  
6 

http://neilspruce.com


●​ Timing: Does this fit your current workload, or will it stretch you too thin? 
●​ Effort vs. Impact: Will this create meaningful growth, or is it just busy work? 

Example: 

You're torn between three product ideas: 

1.​ A comprehensive course on building sales funnels 
2.​ A quick-start guide to setting up your first affiliate campaign 
3.​ A swipe file of high-converting email sequences 

You explain your current situation to the AI: you have a list of around 1,000 
subscribers, mainly newbies, and you have limited time over the next month. 

It evaluates the options and points out that the comprehensive course will take weeks 
to build and might overwhelm your audience. The swipe file is easier to create but 
doesn't solve a pressing problem. The quick-start guide aligns with your audience's 
current skill level and can be completed within your time constraints. 

You're not making decisions based on excitement or anxiety. You're choosing based 
on logic. 

The Hustle-Bro Phrase Blacklist 

Part of being "anti-generic" is actively rejecting the language that makes everything 
sound the same. Here’s some common offenders that scream lazy, “vending-machine”  
content: 

●​ "Crush it" 
●​ "Level up" 
●​ "Game-changer" 
●​ "Next level" 
●​ "Skyrocket your income" 
●​ "Passive income secret" 
●​ "Underground method" 
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●​ "Untapped goldmine" 
●​ "Push-button system" 
●​ "Done-for-you" 

When you're vetting your product idea, ask AI specifically: "Does this concept rely on 
any of these overused phrases? If so, how can I reframe it with substance instead of hype?" 

This simple filter eliminates most of the hustle-slop before it ever reaches your sales 
page. 

 

Module 3: Decoding Deeper Audience Needs 

Surface Complaints vs. Real Problems 

Your audience will tell you what they think they need. They'll tell you they're 
overwhelmed, or they don't know where to start, or they need more traffic. These are 
surface-level complaints. 

The real problem is usually something deeper. Someone who says they're 
overwhelmed might actually need a clear system to follow. Someone who doesn't 
know where to start might need more confidence rather than another tutorial. 
Someone asking for traffic might really need better messaging so the traffic they 
already have converts. 

AI can help you understand these 
deeper needs by analysing the 
language your audience uses. 
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Using AI to Read Between the Lines 

When you receive feedback, whether it's from comments, emails, or testimonials, you 
pick up on signals. Most marketers will skim these signals and move on. Then they 
miss the patterns. 

AI doesn't miss patterns. It reads the emotional tone, identifies recurring themes, and 
flags up what your audience actually cares about beneath the surface complaints. 

Example: 

You paste in a batch of comments from a recent blog post about affiliate marketing 
into the AI. The comments might include phrases like: 

●​ "I don't have time to write reviews for every product." 
●​ "I'm not sure which products are worth promoting." 
●​ "My reviews don't seem to convert." 

You then ask: "What do these comments tell me about what my audience actually needs?" 

The AI identifies three distinct needs: 

1.​ Efficiency: They need a faster way to create reviews without sacrificing quality. 
2.​ Confidence: They're unsure about product selection and need a framework for 

choosing winners. 
3.​ Effectiveness: They're focused on conversions, not just content creation. 

Now you’ve got a pretty good idea what your next product should address. No 
guessing. You're just responding to what they already told you. 

Speaking to What They Feel 

When you understand their deeper needs, your messaging changes. You stop using 
generic triggers and start addressing the real concern. 
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Instead of: "Learn to write product reviews that get clicks!" 

You write: "Stop wasting time on reviews that don't convert. Here's a simple framework 
for choosing products your audience actually wants and writing reviews that speak to their 
real concerns." 

The second version sounds different because it addresses a specific, decoded need. It 
feels personal because it speaks to what the audience feels even when they didn't say 
it directly. 

 

Module 4: The Authority Audit (Detecting Tone Drift) 

Why Your Voice Matters More Than Your Tools 

The AI can write faster than you. 
It can generate more content 
than you. What it can't do is 
replicate your authority unless 
you train it to. 

The problem most marketers 
face isn't that AI sounds robotic. 
It's that AI defaults to the most 
common patterns it's been 
trained on; which means it 
defaults to generic, middle-of-the-road language that sounds just like the whole sea 
of noise. 

You need to be careful, your content starts to drift. You can soon lose the edge that 
made you different in the first place. You may start sounding rushed, uncertain, or 
worse, like a hustle-bro. 
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Using AI as Your Second Set of Eyes 

Prevent tone drift by using AI to audit your own content. Instead of asking it to write a 
new piece, ask it to analyse what you've already written. 

Paste a few recent emails or blog posts in there and ask: "Does this sound tactical and 
supportive, or does it sound rushed and uncertain? Is my message clear and consistent, or 
is it drifting?" 

The AI will tell you if your tone feels confident or hesitant. Points out where your 
message becomes vague or where you're leaning too heavily on filler language. 

Example: 

You paste three emails from your recent launch sequence into AI. You ask: "Analyse 
the tone of these emails. Do they sound authoritative and clear, or do they sound like I'm 
trying too hard to make a sale?" 

It responds: "The first email is confident and establishes authority well. The second email 
introduces uncertainty with phrases like 'I think this might help' and 'maybe you'll find this 
useful.' The third email feels rushed and relies on generic urgency ('Don't miss out!')." 

You can now see exactly where your messaging weakened. Lets you tighten it before 
your audience notices. 

Staying Consistent Without Becoming Rigid 

Nobody wants to sound like a robot. The aim is to maintain your unique voice while 
using AI to improve the output. 

This is done by teaching the AI your own personal style and then using it to review 
your work. You're not asking it to write in your voice from scratch, you're asking it to 
make sure you haven't drifted from it while working too fast. 
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This will keep you consistent without making you sound formulaic. You remain the 
authority as it’s still you making the decisions. AI just helps catch the mistakes before 
they become bad habits. 

Module 5: Strategic Scenario Planning 

Replacing Blind Hustle with Calculated Growth 

Many marketers in the niche operate in reactive mode. Launching something, hoping 
it works, and then scrambling to adjust when it doesn't. They make illogical decisions 
based on anxiety or excitement. 

AI can change this by running scenarios before you commit. You describe a potential 
move, and AI shows what might happen if you make it. You can’t predict the future 
perfectly, but you can see the likely outcomes that lets you choose the path that 
makes the most sense. 

How Scenario Planning Works 

You explain your current situation to the AI: list size, workload, recent results, your 
available time. Then you might describe a few potential moves you're considering. 

The AI will evaluate each option based on the context provided. It tells you which path 
aligns with your current momentum, which one requires resources you don't have, 
and which one is likely to create the biggest lift with the least strain. 

Example: 

You're deciding between three options for the next month: 

1.​ Revive an old product with a new sales page and launch it to your list. 
2.​ Create a new lead magnet and focus on list growth. 
3.​ Launch a small flash sale on your best-selling product. 
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You explain to the AI: "My list is 2,500 people, engagement has been steady but not 
growing, and I have about 10 hours a week to dedicate to this. Which of these options 
makes the most sense right now?" 

AI will evaluate based on your constraints: 

●​ Reviving the old product requires updating 
materials and writing a new sales 
sequence, which could take most of your 
10 hours but might not significantly grow 
your audience. 

●​ Creating a new lead magnet will take time 
upfront but could increase list growth, 
giving you a larger audience for future 
launches. 

●​ A flash sale requires minimal effort and 
could generate quick revenue from your existing engaged list, giving you 
momentum and capital for future moves. 

AI suggests the flash sale as the best immediate move, followed by the lead magnet 
once you have breathing room. You're making a strategic choice based on logic, not 
guesswork. 

Protecting Your Bandwidth 

One of the most valuable things AI can do is tell you when you're about to overload 
yourself. You might be excited about a new project, but AI can evaluate whether it fits 
within your current capacity. 

This stops you from burning out on ideas that sound good but stretch you too thin. 
It's the business equivalent of having a co-founder who says, "That's a great idea, but 
let's finish what we started first." 
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Choosing Strategies That Already Make Sense 

When using AI for scenario planning, you stop hoping your next move works. You 
start choosing from strategies that already have a logical foundation. 

You’ll see which paths look promising, which ones look heavy, and which ones 
probably won't change much. You can make decisions with confidence because 
you've thought through the likely outcomes before committing. 

 

Conclusion: Building With Clarity Instead of Hype 

The MMO space doesn't need more content. It needs better content. Content that 
sounds like it came from a real person who understands the struggle, not from a 
vending machine churning out the same tired phrases. 

When you use AI as a strategic filter instead of a content factory, you create products 
and messaging that stand out. You vet ideas before wasting time on them. You 
decode what your audience actually needs. You maintain a voice that sounds like you. 
And you make decisions based on logic instead of anxiety. 

This isn't about working harder. It's about working smarter by treating AI like the 
strategic partner it can be. 

Your audience can tell the difference 
between something you've thoughtfully 
created and something you've mindlessly 
generated. Give them the former, and 
you'll build the kind of authority that 
actually lasts. 
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